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UNIVERSAL CODE ELEMENTS OF THE INTERNATIONAL
POLITICAL IMAGE AND PHENOMENON OF PREDICTION IN
AUDIOVISUAL MEDIA

AHnomauia: Y cmammi mosa ide npo ¢henomen «nepedOAUeHHs» V
ayo0iogizyanibHOMy Media ma to2o GNIAUE HA MINCHAPOOHUL NOJIMUYHUL IMIOIKC,
WO po321A0AEMbCA  HA  OCHOBI  AKMYANbHO20 NPUKIA0dy HOB00OPAHO20
npesudoenma CIIA [lonanvoa Tpamna. Koncmamyemwvcsi nesna Hecmaua
00CNIOHCEHb Ha meMY, Yepe3 SIKY npupood 6Nau8y Ha MINCHAPOOHUL NOJTMUYHULL
iMIO#C nos8 nesHoi picypu y ayoiogizyanbHoMy media ma ano3ili Ha Hb020 NOKU
wo Modxce Oymu HagedeHa Juuie YMOBHO ma meopemuuno. Haeseoena
aKmyanibHicms npooOemMu ma BUCYBAEMbCA  HEOOXIOHICMb  NPOOOBHCEHHS
00CNiOJCeHb HA HaBeOeH) MeMAmuKy y pamKax HOJMUYHUX OO0CHIOHCEHb
MINHCHAPOOHUX 8IOHOCUH.

Knwuoegi cnosa: misxxcnapoonutl noaimuyHuil iMiodxc, YHI@epCcanbHull Koo
Kinemamoepagy, ayoiogsizyanrvbhe Mmedia, J0IKO-IHMYIMUGHUN aHalis, npe

KOCHIMUBHUU AHAI3.

Annotation: Article dwells upon phenomenon of prediction in the
audiovisual media and its influence on the international political image, which
is illustrated by a recent example of the USA president-elect Donald Trump.
Shown is the certain lack of researches of the topic, because of which nature of
such an influence on international political image provided by person’s
appearances in the audio-visual media and allusions in such could be so far

only theorized. Actuality of a problem is stated and the need of eventual
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Haykosuii kepiBHuk — Yapcbkux [rop FOpieBny, kanauaar icTopiuyHUX HayK, JOLECHT.



research in the field of political studies in the international relations is drawn as
well.
Key words: international political image, universal code of movies,

audiovisual media, logic-intuitive analyses, precognitive analyses.

Annomayun: B cmamve peuvb udem o ¢heHoMeHe «NPeOCKA3AHUA» 8
ayoOUOBU3VANLHOM Meouad U e20 GIUAHUU HA MEeHCOYHAPOOHbIUL NOIUMUYECKULL
UMUOIIC, UMO  PACCMAMPUBAEMCS HA  OCHOBe — AKMYAIbHO20  Npumepd
Hogouzopannozo npezuoenma CIlIA Jonanvoa Tpamna. Kouwcmamupyemcs
onpeoeneHHas HedoCmaia UCCile008anHUll Ha memy, U3-3a KOMOPbIX Npupooa
MAKo2o GIUAHUSL HA MeNCOYHAPOOHLIL NOIUMUYECKUU UMUONC NOS8IEeHULL
@ueypul 8 ayouo8uU3YaAILHOM MeOUd U ANTO3UL HA He20 8 HeM e NOKA MOdHCem
ObImb npusedeHa auulb YCloeHO U meopemudecku. Ilpusedenvl akmyanvHocmy
npooaeMvl U BbIPAANCACMC HEOOXO0OUMOCHb NPOOOINCEHUS UCCAe008AHUL HA
OAHHYI0 MEeMAMUKY 8 PAMKAX NOIUMUYECKUX UCCTIe008AHUL MeHCOYHAPOOHBIX
OMHOWEHUIL.

Kntouesvie cnosa:  medxicOyHapoOOHbIli  NOAUMUYECKUU — UMUOINC,
VHUBEPCANbHBILL KOO KuHemamozpagha, ayouosuzyaibhoe meoud, JA02UKO-

uHmquIMGHbZZZ AHAlus, npekoenumueHblﬁ AaAHaaus.

Problem establishment.

Analyses of current researches and publications. A situation of fakes
spreading all over the news, unfortunately, is very common in the modern
world. It is a much rare occasion when something was actually right and is yet
still disregarded as fake, which is an occurrence evidenced lately in Post-Soviet
countries (and, mainly, Russia) regarding a situation on whether popular satirical
cartoon show «The Simpsonsy» (Created by Matt Groening, developed by James
L. Brooks and Sam Simon, Gracie Films in association with 20" Century Fox,
1989-Present) predicted Trump’s presidency or not. As an example of such news
item being «debunked» there is a blog post by Russian 2X2 TV channel (which



airs «The Simpsons» officially in Russia) which directly states in the headline
«The Simpsons» had not predicted Trump’s win in 2000” and yet manages to
directly contradict that in the statement itself saying that “In 2000 The Simpsons
had actually predicted Trump’s win”. While the article also dwells upon the fact
that popular illustration of «prediction» shared through social network was
actually taken from 2015’s special Trumptastic Voyage (dir. David Silverman,
written by Al Jean, Gracie Films), it is also obvious that the headline contradicts
the meaning of a statement, even if, as stated in the post, «Overall, that picture
Is 80% fakey. [20] Episode in question is the seventeenth episode of the eleventh
season of the show, named Bart to the Future (dir. Michael Marcantel, written
by Dan Greany) in which one of the show’s protagonists, Bart Simpson gets a
glimpse into the future, specifically in 2030. In that variant of the show’s future
(which is not, by the way, considered canon in the lore) Trump becomes a
president of the United States at an unspecified point prior to this year, before
first «straight female» president Lisa Simpson and leaves country with a
«budget crunch». [21] Long-time producer and writer of the show, Al Jean
addressed the fact in a recent interview and explained that prediction was
actually a joke with a logical basis, as in 2000 Trump was talking about running
for president as a reform party candidate. What is interesting that media
attention to the fact, while not reaching it’s peak was still there prior to
elections, as actual writer of the Bart to the Future episode, Dan Greany was
also asked about the prediction in an interview for The Hollywood Reporter,
dated March 16, 2016. In it he stated that «The Simpsons has always kind of
embraced the over-the-top side of American culture ... and [Trump] is just the
fulfillment of that.» [13]

But even that was not the earliest known addressing of the fact, as
British newspaper Metro did an article on the fact back on July 30, 2015. [] It is
of interest that at the time world was all about comparing predictions from
audio-visual media to real life, as on October 21, 2015 a cult science fiction

movie Back to the Future Part Il (dir. Robert Zemeckis, written by Bob Gale



and Robert Zemeckis, Universal Pictures, Amblin Entertainment, U-Turn
Productions, 1989) was literally back to the future as said date was a destination
time of the time travel from 1985 in the movie. As it was the case with The
Simpsons, writer Bob Gale was also interviewed about certain predictions,
including the one about, of all people, Donald Trump. Gale confirmed that
similarities noted by audience between the latter and one of the main antagonists
of the movie, Buford “Biff” Tannen (from alternative timeline of 1985) were in
fact deliberate. [5] Although, at the time portions of Tannen’s personality that
were based on Trump were his 27-floor casino (In 1984 Trump built a 37-floor
Trump Plaza Hotel), operations in real estate and, partially, looks and
personality (including advocacy of plastic surgery), there is another portion
which is considered a prediction — Tannen used his wealth to influence the
Republican Party before assuming some political powers on his own, isolating
the town of Hill Valley as an autonomous zone, every citizen of which is
encouraged to call him “America’s greatest living folk hero”, effectively
fulfilling the same «over-the-top side of American culture» as Trump. [19]
What is interesting about both predictions about Trump from 1989 and
2000 is that they are actually culturally interconnected — episode Bart to the
Future is not only named after Back to the Future franchise, it is also directly
visually and plot-wise influenced by it. So, in short, what we have here is that
two connected audio-visual media ventures that had fictionalized characters
based on Donald Trump (one of which is eponymous) predicting a really close
approximation (especially if combined) of an actual political event from 2016.
Of course “prediction” is a loose term. For example, statistically, being world’s
longest running current TV show on its 28" season in 2016, The Simpsons were
nearly bound to get a few things right — and they did it more then once. It could
be considered a part of phenomenon which even has a name in pop culture,
amusingly applied after an episode of the rival satirical cartoon show, South
Park (Created by Trey Parker and Matt Stone, developed by Brian Graden,
Comedy Central, Braniff, Comedy Partners, South Park Studios, 1997-Present),



«The Simpsons Already Did It» (dir. Trey Parker, written by Trey Parker, David
R. Goodman, Kyle McCulloch, Glasgow Phillips, Tim Talbot, 2002). [15]
Still, the fact that writers of an animated show predicted someone’s presidency
16 ears prior to elections, while countless analysts and sociologists failed to do
so immediately before such, provides for a food for thoughts. What was done
through the “artistic filter” here is actually very similar to precognitive analyses
and/or logical-analytical analyses. Both approaches are far from conspirology
and pseudoscience and are implemented successfully in a lot of humanitarian
scientific disciplines, including political studies in the international relations. [3]

Selection of previously unsolved part of the issue. It is obvious at this
point that methodology of media research in the international political relations
still has something left out, underestimating crucial concepts of audio-visual
media appeal and not concentrating enough on fiction media, which at times
tend to predict and even shape political situations. It is further demonstrated by
the fact that United States of America, world’s largest and most experienced
provider of popular culture content is at times as puzzled as anyone else when
audio-visual media tends to predict something in “life imitates art” way. Being
one of the youngest but also more popular art forms, audio-visual media are
harder to predict in their own development due to lack of centuries of
development literature, music and fine arts have, which allows to predict
tendencies comparing similarities between time periods. In 2000, the same year
when The Simpsons predicted Trump’s presidency no one was able to tell that
Internet will be able to rival television in terms of audio-visual content... Apart
from audio-visual content itself. And nowadays we have internet community
proclaiming Trump’s win as it’s own due to overwhelming influence of Internet
meme culture on Trump’s political image. It was even specifically noted by
some of the internet users that Trump winning the elections as a victory of
memes, an assortment of entertaining internet products regarding any possible
topics which are pre-dominantly based and shaped by audio-visual media such

as TV series, movies, cartoon shows, anime, video games, etc. [12]



Trump is also no stranger to audio-visual media himself. A lot of people
outside the USA may still feel that they were familiar with Trump before and in
many cases they will be absolutely right and it might be, that it was not any kind
of news coverage. For example, each winter holiday season in many countries
movie «Home Alone 2: Lost in New York» (Dir. Chris Columbus, Written by
John Hughes, 20" Century Fox, Hughes Entertainment, 1992) is something
inevitable to see on television or elsewhere. In that movie future presidential
candidate could be seen in a very small role (almost as himself), helping
protagonist by giving him directions. And that’s not the only time when Donald
Trump was in the movie — his acting filmography has at least 20 appearances in
movies and television series among with countless documentaries, a hit reality
show, (which he produced and hosted) and even a softcore pornographic movie
[6, 18].

What is of interest here is that Trump is not the only presidential
candidate who had appeared in movies over the years — for example Senator
John McCain had appeared in at least four movies [9]. Are there any reasons
why serious presidential candidates are so eager to appear on the movie or
television screen, even in bit parts on light-hearted comedy movies and shows?
Maybe there are, maybe not, but we can theorize that such behavior might result
in politicians familiarizing international audiences with themselves in an
intricate way, those creating something of a passive, preventive international
political communication, becoming much more prominent figures then they are
today. Being a figure of pop-culture has some massive benefits. Is there any
surprise in the fact that Trump has spent on his campaign much less then his
rival Hillary Clinton ($403.1M opposite $795M) [7], considering the fact that
his figure is all over the media, with hit TV Show «Gotham» (Developed by
Bruno Heller, based on characters created by Bob Kane, Bill Finger and others,
Primrose Hill Productions, DC Comics, Warner Bros. Television, 2014-)
comparing arch-villain Oswald Cobblepot to Trump as the latter succeeds

becoming the mayor with a rather familiar slogan «Make Gotham Save Againy»



[10] and Japanese viral videos like «Spider-Man Ride Donald Trump Banana
Car Candy Finger Family & more» gaining views on the Internet [14].
Considering that, despite being a villain, character of Cobblepot actually has a
really big fandom (not to mention that he gets elected in the show), it might be
paradoxically good publicity for Trump.

Formulation of aims of the article. Article theoretically researches and
dwells upon the fact that audiovisual influences on the political image in the
international relations are rarely addressed and researched despite numerous
accounts and empirical research prove great importance such media has in the
age of Internet. It is obvious nowadays that selective analyses of cultural codes
could be used for precognitive analyses, half-cooked elements of which could be
found surprisingly in the works of popular audio-visual media, as a part of
«artistic filtre» and «prediction» phenomena.

As an example of that, recent presidential elections in the United States of
America had proved that audiovisual media could be used to great effectiveness
in influencing political image of a candidate, which is conjunctive with his
cultural image as well — the fact that Donald Trump was well-known not only in
business and political circles, but also has a massive appeal being a staple of
popular culture due to countless appearances in movies and television as well as
Internet popularity, which is influenced and fueled greatly b such appearances.

Main goal of this article is merely to start a conversation about a problem
of underdevelopment of audiovisual media studies in the international political
relations, while such thing as universal code of movies (quasi-concept drawn by
author due to lack of a proper formulated term as of now) influences visible
interactions and important events, which could not be ignored in the age of

globalization.

Conclusions. We have a habit to think of media attention as something
led by news coverage, which, surely, could at least be theorized as a true fact of

life. But works of fiction may also be a very crucial part of media coverage. And



the obvious problem that arises here is that facts of real life are easily replaced
by scripted works of fiction, which are, at best, a kind of mythology, somewhat
based on the facts of real life. The problem is in the fact we cannot be certain to
which extent such formation of digital era mythology could be bended and
controlled. Even if it is, to some extent, it seems that processes of media
formation in the internet are too chaotic to say for sure and the internet now is a
main key to modern audio-visual media, not only holding some new formations
on it’s own, but also aiding the older formats of television and movies in any
possible way, including unprecedented cataloguing of audio-visual media,
provided by such resources as Internet Movie Database (IMDb) [8].

What IMDb essentially does is making anybody capable of providing
information about audio-visual media (including, in many cases, that of their
own creation) and considering that the website had recently hit a mark of 26
years and is still going strong, lack of attention it receives in scientific circles is
rather puzzling, especially since unlike Wikipedia, which is mainly financed by
donations, IMDDb, being a part of mogul Amazon seeks for another kind of
donations — verified information and enthusiasm. IMDb had become not only a
very strong part of industry on the international scale, but also an instrument of
civilian diplomacy.

If you look at IMDb pages of some famous politicians, a lot of them
(including Vladimir Putin [4] and even Adolf Hitler [17]) have photographs,
media coverage and supplemental content on their pages, which is provided by
paid services such as IMDb Pro for industry professionals, such as actors.

The problem is that we don’t know for sure, whether acting appearances
really influence politician’s image on the international scale, or not. We should
not exclude such probability, but it should be mentioned that movies, audio-
visual media might have their own meanings for such appearance of politicians,
as a part of information layer of the film or some cultural code. It could be said
that certain units of such a code could even be considered having certain

universality: while there might be a lot of different interpretations, it may still



satisfy the needs of politician, filmmakers and the audience, effectively being
multi-functional structural elements in the big, multi-layered complex that
audio-visual work of fiction is. [1, 2]

Of course, controlling the audio-visual media via standard “problem
solvers” such as censorship would not help in modern-day society. In order to
make situation more effective and controllable it’s not a restriction of artists and
entertainers which is required, but a way should be found to take into a
consideration such thing as an «artistic filter», as a very important and
influential layer of international information, while also what is needed to be
found is what exactly influences events on a political scale. Such an
understanding is impossible without certain universal codes, as we can’t
understand outline of specific cases without knowing the specs on how the
system of audio-visual media entertainment works. That also requires taking
into a consideration the fact that nowadays market of such re-shapes rapidly,
providing massive abilities for independent media outlets to be as influential as
news media and big-time Hollywood studios. For political studies in the
international relations, audio-visual media, while not exactly being terra
incognita, is a place of only a certain level familiarity, which could and should
be enriched by further research, as security of the situation pretty much depends
on intricate processes of international communication witnessed in a
conglomerate of social media and audio-visual media, sometimes taking a form
of interactive new media.

Disregarding a whole level of information is what evidenced through the
drawn examples. Scarce coordination between a vast array of cultural studies
and political studies prevents us from noticing relevant information which could
have been used for actual and very serious forecasting of events. Considering
that nowadays popular culture grows on a plain new international interactive
level, influence of media of which audio-visual one is one of the most effective
and dominant could not b ignored in the political studies of international

relations.
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